STRATEGIES FOR BUILDING A BUSINESS

Man & Mouse reflects
owner’s personality

BEA QUIRK
CONTRIBUTING WRITER

Not Fred Sexton. To let Potential
customers know immediately that his
approach to business and life — jg

whimsical, creative and playful, he

named his business Man & Mouse
and gave himself the title of The Big
Cheese,

“If people don’t get the hame or
don’t like it, the business relation-
ship probably isn’t going to
work out,” says Sexton, who
formed the company in 2003
» in Raleigh and moved to
.. Charlotte in 2006. “T like
to be true and real about
WhatIam. :
“I do the opposite of what
the crowd does,” he adds. “The
people I talk to are not tech people.
If T can make them laugh by
being different, it often
leads to success. Even
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Bringing whimsy to tech tasks

if I don’t make the sale, at least I've had
fun.”

Sexton’s whimsy is based on exten-

sive knowledge of
Internet, the Subtle
various online ma

the business of the
differences between
rketing techniques

and hard-core technical skillg
For example, he
QUICKINFQ explains that while
D L ————— Some might think
DID YOU KNow? a useful goal is to
*Sexton employs get 10,000 Face-

two part-time staff
members and hires
contractors when
needed.

*Mouse & Man is
based in the office
of one of its clients,
Studiobanks, in
South End.

lize all the resource:

book friends, it is
far more effective
in the long run to
get 10,000 addition-
al visitors to their
website,

“There are S0
many more ways to
get people to your
website,” says Sex-
ton, 30. “The thing
is how to best uti-
S out there in a cre-

ative way, To master that js complex.”

Many of Sexton’s
budgets, so “ train
tices.”

clients have limited
them in best prac-

attending conferences and meet-ups.
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